
 

  

2026 
ACCESSIBILITY 
PROGRESS REPORT 
Monday, June 1 2026  

 

 
 
 

Rally Enterprises & Communications Corp. 
23 Railside Road, Unit 4 
Toronto, ON M3A 1B2 
416 360 3000  |  info@rally.ca 
rally.ca 



 2 

Table of Contents 

 

Table of Contents 

1. General ............................................................................................................... 3 

1.1 Statement of Commitment ...................................................................................... 3 

1.2 Contact Information & Feedback Process ............................................................... 3 

1.3 Alternative Formats ................................................................................................ 4 

1.4 Definitions .............................................................................................................. 4 

2.0 Areas Described under Section 5 of the ACA .................................................... 5 

2.1 The Built Environment ............................................................................................ 5 

2.3 Information and Communication Technologies (ICT) .............................................. 6 

2.4 Communication, other than ICT .............................................................................. 7 

2.5 The Procurement of Goods, Services and Facilities ................................................ 7 

2.6 The Design and Delivery of Programs and Services ................................................ 7 

2.7 Transportation ........................................................................................................ 8 

3. Consultations ...................................................................................................... 8 

4. Conclusion .......................................................................................................... 8 
 

  



 3 

1. General 
 

1.1 Statement of Commitment 

This Progress Report refers to the 2023-2026 Accessibility Plan (the “Accessibility Plan”). This 

Progress Report provides updates on the barriers to accessibility and actions to be taken to 

remove barriers within Rally Enterprises & Communications Corp. (“Rally”) that were identified 

in the Accessibility Plan. 

1.2 Contact Information & Feedback Process 

If you wish to request a copy of Rally’s Accessibility Plan, provide feedback, or request this 

information in an alternate format, please contact us: 

By mail: 

Human Resources Officer 

23 Railside Road, Unit 4 

Toronto, ON 

M3A 1B2 

 

By telephone: 

416 360 3000 

 

By email: 

accessibility@rally.ca 

 

Through our feedback form: 

Information about how to submit feedback to is also available on our public website at: 

https://www.rally.ca/accessibility/ 

 

The person responsible for receiving accessibility feedback at Rally Enterprises & 

Communications Corp. is the Human Resources Officer 

 

 

  

mailto:Accessibility@rally.ca
https://www.rally.ca/accessibility/
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1.3 Alternative Formats 

You can request alternative formats of this plan, and a description of our feedback process by 

contacting our Human Resources Officer.  

 

An electronic version (that is compatible with assistive technology) of this plan can be 

downloaded immediately from our website at: https://www.rally.ca/accessibility/ 

 

Rally will provide the following alternate formats of this plan upon request through email at 

accessibility@rally.ca or by phone at 416 360 3000. 

 

• Print or Large Print – provided within 20 days of request 

• Braille – provided within 45 days of request 

• Audio (voice reading text out loud) – provided within 45 days of request 

 

 

1.4 Definitions 

The following definitions apply throughout this plan: 

 

• Disability: Any impairment, or difference in physical, mental, intellectual, cognitive, 

learning, or communication ability. Disabilities can be permanent, temporary, or can 

change over time. 

 

• Barrier: Anything that might hinder people with disabilities’ full and equal participation. 

Barriers can be architectural, technological, attitudinal, based on information or 

communications or can be the result of a policy or procedure. 

 

• Accessibility: The design of products, devices, services, environments, technologies, 

policies and rules in a way that allows all people, including people with a variety of 

disabilities, to access them. 

 

  

https://www.rally.ca/accessibility/
mailto:accessibility@rally.ca
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2.0 Areas Described under Section 5 of the ACA 
There were seven priority areas described under Section 5 of the ACA: 

• Employment 

• The Built Environment 

• Information and Communication Technologies (ICT) 

• Communication, other than ICT 

• The Procurement of Goods, Services and Facilities 

• The Design and Delivery of Programs and Services 

• Transportation 

 

This Progress Report refers to the priority areas for Rally that are set out in the 2023-2026 

Accessibility Plan. Each priority area section will include: 

• Updates concerning the progress made in removing or preventing barriers identified in 

the 2023-2026 Accessibility Plan 

• Updates to timelines for specific actions or goals in the 2023-2026 Accessibility Plan 

• Any new barriers identified since the publication of the 2023-2026 Accessibility Plan 

• Any long-term plans or activities that may continue beyond the current planning and 

reporting cycle. 

 

2.1 The Built Environment 

Rally recognizes the importance of making our physical locations accessible for employees, 

customers, and the public. Many of our staff work remotely from home. Additionally, our offices 

are closed to public visitors. We have assessed our current office space and will continue to 

include accessibility upgrades as part of any renovations, retrofits and when considering new 

office spaces in the future. 

Progress in removing or preventing identified barriers: 

• Our ground-level, open-plan office provides full accessibility for employees and visitors, 
including those using wheelchairs or with other mobility challenges. 

• Regular Health & Safety assessments are conducted to evaluate manoeuvrability, 
safety, and ongoing compliance with accessibility standards. 

• Accessibility improvements to the office environment are made on an ongoing basis as 
needs are identified. 

Identified Barriers: 

• No new barriers were identified. 
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2.2 Employment 

Rally Enterprises & Communications Corp. is dedicated to offering fair, equal, and accessible 

employment practices. We have thoroughly reviewed our hiring practices, onboarding 

processes, and overall employee support to identify any barriers. 

All job opportunities at Rally prominently state our commitment to being an equal opportunity 

employer fostering an inclusive and barrier-free environment. We encourage candidates to 

inform us if accommodation is required during the recruitment process. 

Rally remains responsive to any changes in an employee’s accessibility needs. Employees are 

encouraged to communicate with their supervisor to discuss any required accommodations. The 

supervisor, in collaboration with the employee and Human Resources, will assess and 

implement the necessary accommodations, such as physical adjustments or software. 

Progress in removing or preventing identified barriers: 

• By the end of Q3 2026, we will implement tailored accessibility training for employees, 

with training content adapted to employees’ roles and responsibilities to support 

accessibility awareness, inclusive practices, and compliance with the requirements and 

objectives of the Accessible Canada Act. 

 

Identified Barriers: 

• No new barriers were identified. 

 

2.3 Information and Communication Technologies (ICT) 

Rally uses various technologies to support our customers and business, including our website, 

customer portal, social media platforms, email, online chat and SMS.  

We have been making upgrades to our digital presence to enhance accessibility, but there is 

room for improvement and more consistency.  

Progress in removing or preventing identified barriers: 

• Developing a new customer self-serve portal scoped to WCAG 2.1 AA compliance from 
the outset, including structure, contrast and navigability. An accessibility audit is 
incorporated into the pre-launch review process. Deployment expected 2027. 

Identified Barriers: 
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• No new barriers were identified. 

2.4 Communication, other than ICT 

Rally communicates through face-to-face interactions, physical mail, telephone, signage, 

videos, and print advertising. We aim for clarity and conciseness in all communications. We 

offer 24/7 customer support available by phone and in-person field technicians.  

Additionally, we provide large-font and simplified resources to clients we serve in senior care 

and those aging in place and we see an opportunity to expand this practice to assist others. 

Progress in removing or preventing identified barriers: 

• Implemented new tools enabling our support and network teams to provide improved 
remote customer assistance, reducing the need to dispatch a technician and lowering 
barriers for customers who have difficulty accommodating in-person service visits. 

Identified Barriers: 

• No new barriers were identified. 

 

2.5 The Procurement of Goods, Services and Facilities 

Rally relies on goods and services procured from external vendors to support its operations and 
deliver exceptional services to our customers. We recognize the importance of ensuring that our 
procurement practices align with our commitment to accessibility and inclusivity. 
 
We are dedicated to partnering with vendors who share our values and meet our accessibility 
standards. By integrating accessibility criteria into our procurement process, we aim to source 
products and services that are accessible to everyone, including individuals with disabilities. 

Progress in removing or preventing identified barriers: 

• Ongoing review of accessibility criteria for all procurement processes. 

Identified Barriers: 

 

• No new barriers were identified. 
 

 

2.6 The Design and Delivery of Programs and Services 

Rally aims to enhance the lifestyle of our customers. We currently provide accessible TV 

channels such as AMI tv and an accessibility filter on our TV platform to offer direct access to 
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those channels, however we recognize the need to improve the design and delivery of our 

programs and services for persons with disabilities. 

Progress in removing or preventing identified barriers: 

• Simplified TV user interface is currently in testing, intended to improve usability for 
customers who find complex navigation difficult, including those with cognitive, visual, or 
motor disabilities. 

• Progressed from initial research into active R&D on an accessible remote control, 
working with vendors on design of a device featuring larger, simplified controls. 

 

Identified Barriers: 

 

• No new barriers were identified 

 

2.7 Transportation 

Rally does not offer transportation services, so this area does not apply directly to our 

operations. However, we are committed to helping ensure our employees have easy, barrier-

free access to transportation when needed for their work. 

3. Consultations 
Since the development and publication of our Accessibility Plan, we have continued to seek 

feedback about each of our key priority areas by consulting directly with our employees and 

customers. 

 

We remain dedicated to pursuing opportunities for engagement that will help us refine and 

enhance our accessibility initiatives. 

4. Conclusion 

We are proud to continue making meaningful progress in our ongoing commitment to 

accessibility in employment, built environment, information and communications technologies 

(ICT), communication other than ICT, procurement of goods, services, and facilities, and the 

design and delivery of programs and services. 

Our next report will be released on or before June 1, 2027. 


